OMUCAHME NMPOEKTA

ID PABOThDI

MpuceanBaeTcs nocne 3anoaHeHnsa ¢opmbl L1.
BnaHk perncrpaumnm K yyactuio. byaet BbicnaHo
Ha MOYTYy KOHTaKTHOrO Sinua, yYKa3aHHoro npwu
perncrpaumu Ha camte

B8-09

HA3BAHUE BPEHOA
YKaxute 6peHf, NpoABMIraeMblil B NpoeKTe.

SALATICA

HA3SBAHWUE KOMMNAHUA

YKaxuTe IopuanYeckoe NnLo, KoTopoMy
NpUHaAANEXuT 6peHs

000 «KapaBaH Kambepnn»

HA3BAHME NPOEKTA

YKkaxuTe Ha3BaHue npoekTa (1-8 cnos).
HaszeaHue paboTbl 6yaeT MCnonb30BaHoO B
nybnn4yHbIX MaTepuanax, ecnm paborta ctaHeT
npusepom mnn durHanmuctom. HassaHue 6peHaa
Bcerga nybnukyeTtcsa BMecTe C Ha3BaHUeM
paboTbl, N03TOMYy He 06s3aTeNnbHO BKAKOYATb
Ha3BaHue 6peHaa 34ecb

«Jloxeuky SALATICA?»

HOMUWHALNA

MNpocMoTpUTE ONMCAHME HOMUHALMNA.
Y4acTHUKKN MOryT 3arpy3uTb OAMH W TOT Xe
KeWC Kak B OCHOBHble, TaK W B CneuunasnbHble
HOMWHaumKn. 3anonHuTe rpady C ykasaHuem
KoAa HOMMHaUUK

B8. KAMIMAHWWN C BbICTPbIM SOOEKTOM

AATbl PEAJIN3ALNU MPOEKTA

YKaxuTe AaTbl Hayana v 3aBepLlieHns NpoekTa,
[aXe eCny OHW BbIXOAST 3a paMKu
ponyctnumoro ans ADMA AWARDS 2026
nepuoaa, 3T0 NO3BOAUT AaTb CyAbSM NOSHOE
npeacrasneHne o macwrabe paboThbl.

[nsa Tekywmx NpoeKToB, KOTOpble elle He
3aBeplleHbl, 1 AaTbl 3aBepLUeHNs He U3BEeCTHa -
cnepyeT nocTtaBuT AaTtbl, 3HPEKTUBHOCTL
KOTOpbIX Bbl NOATBEPXAAETE U AEMOHCTPUpPYETE
B NMpoekTe

HOS6pb - pekabpb 2025 ropa

FEOrPA®UA NPOEKTA

YKaxute, Ha Kakux TeppuTopuax 6bin
peanus3oBaH NpoeKkT

HaunoHanbHbIn — Pecnybnuka benapycob




PE3IOME NMPOEKTA
[laiiTe XIopKn KpaTKoe ONMucaHne NpoeKkTa, NpeaoCcTaBmB TAKOHUYHOE U3MOXKEHWE KaXA0ro U3 pa3aesnios

TekcToBol OpMbI 3asiBKWN.
MakcuMyM Ha Ka)xabli pasgen: OgHo-ABa npeanoxeHns oo 30 cnos.

Monoagomy 6peHay Salatica Hy>HO 66110 BOMTM B 6peHa03aBUCMMYIO
NMpo6nema: KaTeropuio, rae nokynatenn rogaMmm BblbnpatoT 3HaKOMblie MapKku, 1 3a ABa
npeaHOBOrogHUX MecsiLa NpeBpaTUTb 3HaHME B NMPOGHYI0 MOKYMKY.

Canat nerko WCNopTUTb OAHMM Heyada4yHbiM WHrpeaneHToMm. [losaToMy B
MUHcauT: KaTeropum [0BEPSAIOT TOMY, UTO YXKE 3HaOT — a Y HOBOro 6peH/ia HET BPEMEHU
roaamMn dopMMpoBaThb 3TY NPUBbLIYUKY.

BcTtpouTb Salatica B cam puTyan npuroTossieHUs canaTta: npespaTuTb
Upesn: Ha3BaHue 6peHaa B pa3roBOPHYIO pensinky, KOTOPYH 1erko NOBTOPUTb,
yCnbiWaTb B pa3HbIX KaHanax v BCMOMHUTb Y MOJKW.

KpeaTuBHbIM 94p0OM cTana npocrtas dpasa «Jloxeuky Salatica?». Mebl
npeBpaTuin eé B BaHOMMHaIOU.LMVICH AXWUHI, CTaBLUWM rNaBHbIM ayananbHbIM
KOAOM KaMnaHum n o6beaAnHUBLUMI BCe KtoyeBble KaHanbl — oT OLV u paguo
A0 creuynpoekTa.

BonnoweHune naeun:

3a aBa mecsua Salatica Bbiwa Ha pekopAHble Npoaaxu: aekabpb okasasncsa B
2,85 pasa cunbHee aekabps 2024 roga, a noctaBneHHbIn 6usHec-KPI X2 6bin
PesynbTaTbl: npesbiweH Ha 43%.

OxBaT MeanmnHom kamnaHmm goctur 112% npu nnaHe 80%, ER npoeBeaeHHOro
crneunpoekte — 25% BMecto 15%.

onuwuTe 3HaUMMOCTb 0603HaYeHHO Npo6siIeMaTUKKN U NOCTaBJ/IEHHbIX Lesier ANnga Bawero
6peHpaa, ana 6usHeca. OnNMWINTE, NOYEeMYy Ball NPOEKT ABnsAeTca 3¢ppeKTMBHbIM, NOUEeMy OH
3acny>xuBaeT Harpaabl B paMKaXx 3aaBJIEHHOA HOMUHALUM.

Ecnu Bbl NogaeTe NpoeKT B HECKOJIbKO KAaTEropuin, OTBET Ha 3TOT BOMPOC AO/KEH ObITb pa3HbIM A1 KaXXa0M
KaTeropuu.

Makcumym 100 cnos.

[Ons Salatica 310 6b11 NepBbIV MacwTabHbIA BbIXOA B KaTEroputo, rae rnokynatenu rogamm eolbupatoT
npuBbiYHble 6peHAbl 1 HEOXOTHO 3KCNEPUMEHTUPYIOT. 103TOMY HaM 6bI1I0 BaXXHO He NPOCTO
3asBUTb 0 cebe, a 6bICTPO NpeBpaTUTb 3HaHUE B NMOKYMNKY.

Mbl caenanu CTaBky Ha 3anOMMUHalOWMACA MKUHMN «Jloxkeuky Salatica?>», koTopbiv cTtan
CKBO3HbIM KOAOM KaMnaHun — oT digital u pagno go influencer-mexaHuku.

S deKkT NosBUICS yXe B NepBbli MecsiL: Npojaxu Bblpocnn Ha 17,9% k okTa6pio. Bo BTopoi
MecsiL, pocT yckopuncs ewé Ha 43,1%, a nekabpb cTan pekopAaHbIM ana 6peHpa: +185% k
Aekab6pio 2024 ropa.

Mpn 3TOM KOMMYHMKaLUMA BblWa Aaneko 3a npegensl paid media: 4,5 MAH opraHM4Yyeckoro oxsarta u
25% ER cneunpoekrTa.




PA3AEJ 1: NPOBJIEMA, KOHTEKCT & LEJ/IN
20% OT OBLUEIO BAJIIA

OnuwuTe B 3TOM pa3aene UCXOAHY CUTyaLuto, MPeAnockiiki Ballen npobneMsl 1 Lenen. XXwopu byaet
OUEHMBaTb, €CTb /1M Y HUX BCA Heob6xoamMMasi HGOpPMaLUKUs 0 CErMeHTe pbiHKa, KOHKYpeHTax n 6peHae.
YneHbl Xopy 6yayT OLLEHMBATbL KEMC KaK C TOYKM 3PEHMUS €ro LenecoobpasHoCcTu, Tak U C TOUYKN 3pEHUS

ero aMmbMumMo3HOCTN B paMKax MOCTaB/IEHHOW 3aAa4yn. 3HayeHne 6yaeT npuaaBaTbCs CTENEHMU
C/TOXXHOCTU N TOMY, NPEAOCTaBU NN YYaCTHUK BCO HEOBXOAMMYIO MHpOPpMaLUIO ANS OLEHKN
3(pHEKTUBHOCTMN NMPOEKTA B 3TOM pasaene. YneHbl Xopu MOryT 6biTb HE 3HAKOMbI C BallEN OTPAC/IbIO U
cneumdgukor, NosToMy NpeaocTaBbTe HEO6XOAMMYO MHMOPMaLMIO AN KOMMNEKCHOM OLLEHKN.

B kaxaom u3 pasgenos 1A, 1B, 1C gonyctumo makcuMmym 300 cnoB 1 3 rpadmka/anarpaMmmbl.

1A. lo Toro, Kak Bbl Ha4Yanum pab6oTy, kKakoBO 6b1J1I0 cOCTOosiHME 6peHAa U pbiIHKa/KaTeropum, B
KOTOpPOM OH KOHKypupyeT? KakoBa 6bis1a npo6siemMa cTpaTermieckux KOMMyHUKaLUui,
BO3HMKLUAs B pe3ysibTaTe 3ToM 6usHec-cutyaummn? OnuiuMTE KOHKYPEHTHYIO Cpealy B Baluew
oTpacnm.

MpenoctaBbTe MHGOPMALMIO O CTEMEHN CMOXHOCTM 3a4a4ymM, ONULLINTE, B YEM HyXaancs 6usHec. MNMpeaocrtaBbTe
MHdOPMaLMIo 0 BalleM 6peHae U 6U3HEC-CUTYaLMM, BKIHOUYAs OCHOBHbIE PacXobl KOHKYPEHTOB, MO3MLUMIO Ha
pblHKE, KpUTEepun Kateropmmn un T. 4. Kakme 6apbepbl BaM NpuULLNOCh NPeoAoseTb?

Ha MoMeHT 3anycka kamnaHumu Salatica octaBanacs MOnoAbIM U MasiIoU3BECTHbIM 6peHAOM B
KaTteropmu, rae nokynaTenn NpuBbIKAN BblbMpaTb 3HaKoMble Mapku. OCHOBHble NpoAyKTbl 6peHaa —
KOHCepBMPOBaHHbIE rOPOoLWEK U KYKYpY3a, LeHOBOW CErMeHT — cpeaHunn+. KnwoyesbiMun
KOHKypeHTamu 66151 Bonduelle n Globus, yxe o6nagaslwie BbICOKMM YPOBHEM Y3HABaAaeMOCTU U
norpeburtenbckoro gosepusa. [1]

Ons HoBoro Salatica 6apbepom 6blna He NPOCTO M3BECTHOCTbL. B npoAgyKkTax nMTaHNMsa 3HaAKOMCTBO C
6peHAOM HanpsiMYIO CBA3aHO C AOBEPUEM: M0 AaHHbIM UccnegosaHus, 75% nokynarenen
MOBTOPHO Bbl6MpalOT NpoBepeHHbIEe Mapky, a 43% roToBbl OTKa3aTbCA AaXke OT BbIrO[QHOM
NOKYNKMW, €C/IM COMHEBalOTCA B KauecTBe npoaykra. [3] B kateropnn MHrpeaAneHToB 3TOT pUCK
0CO6eHHO YYBCTBUTENEH: oaHAa HeyAauHasi 6aHKa ropolika uin KyKypy3bl MOXXeT UCMIOPTUTb BCE
6ntono. MoaToMy NpuUBbIYHLIN 6peHa nony4vaeT NpenMyLlecTso ewé 0 CpaBHEHUS NPOAYKTOB Ha
nosike.

3apgava ctaHoBunacb ocobeHHo ocTpon nepea HoBbIM rogoM, Koraa ropolwek u Kykypysa
npespawatoTcs M3 HGOHOBOM MOKYMNKN B UHIpeAneHTbl Npa3saHUYHOro cTosia. Mbl BbIXOAMN B CaMbli
LWYMHbIA peknaMHbIi nepuoa roga v AO0/KHbI 6bi1V 3a ABa Mecsila A06UTbCA TOro, Ha 4YTo y
YCTOSIBLUMXCHA Mapok 6binum roabl: caenatb Salatica He NpocTo 3aMeTHbIM, @ 3HAKOMbIM U
AOCTAaTOYHO HaAéXHbIM BbI6OPOM, UTOObLI NOMAacTb B KOP3UMHY NOKynaTens.

1B. OnuuuTe uesneByro ayAuTOpPUIO, KOTOPYIO Bbl NbITaZIMCb OXBaTUTb.
Moyemy 3Ta ayanTopus BaXkHa A/15 Bawero 6peHaa n pocta Bawero 6usHeca?

Bbl MOXeTe ykasaTb OCHOBHYIO W AOMO/IHUTENbBHYIO ayANTOPUIO

Ha kakoe BOCnpuaTne Uaum noBegeHne Bbl NbiTaeTeCb NMNOBJIUATb UIN YTO N3MEHUTBL?

OcHOBHas ayauTopmsa: XeHwmnHbl 25-55 neTt co cpegHUM u Bbile cpeaHero 4oX040M, AN KOTOPbIX
KayecTBO NPOoAYyKTa BakHee MUHUMAJIbHOM LieHbl. OHM perynspHO NOKynakT KOHCEPBUPOBAHHbIE
OBOLM, HO CKJIOHHbI OCTaBaTbCs C y»Ke 3HaKOMbIMM 6peHAaaMu. IMeHHO 3Ta rpynna Jawe npuMHMMaeT
pelweHne o NpoayKTe n GopMuUpyeT NpUBbIYHbIA HAbOp MHIPeaANEHTOB A/ AOMALUHEro v npasaHMYHOro
ctona. [1]




AononHuTtesibHas ayaAnTopua: MyX4dnHbl 25-55 net. B kaTeropmn oHM pexe NpUHUMALOT pelleHne
CaMOCTOSATENbHO M Yallle NOKYNakT Mo CNUCKY WK COBETY, MO3TOMY AN HUX OCOBEHHO BaXHbI
NPOCTOTa y3HaBaHUA u 6bicTpoe cunTtbiBaHue 6peHaa. [1]

Mbl XOTeNn U3MEHUTL ABE BELUM.

B BocnpuaTmun: nepeBecTtun Salatica n3 «ewé ogHom 6aHKM Ha NoNKke» B MOHATHbIA 6peHA C
co6CTBEHHOW poNbi0 — UAeasibHbIM MHFPeAUEeHT AJis canaTta.

B noBeaeHUM: COKpPaTUTb AUCTAHLMIO MeXXAYy NepBbiM KOHTAaKTOM U NepBOM NOKYNKOM, 4TOObI B
MOMEHT Bblbopa pyKa TAHY/acCb HE TOJIbKO K MPUBbIYHOMY Ha3BaHMUIO.

1C. KakoBbl 6b11n Bawm uenn? Kakume knroueBbie nokasarenu 3¢gpgpektuBHoctu (KPI)
COOTBETCTBOBAJIN BalUMM Le/IAM? YKaXKMTe KOHKpeTHble g pbl / NPOLEHTHbIE NoKa3saTesu
ONA KaXKAoin uenm, ecnm nx 6bi1o0 HECKONbKO.

AonycTtumbl pasninyHbie Tunbl 3cpbpeKTMBHOCTN: 6M3HEC, noBeaeH4Yeckue, BocnpusaTtue/
OTHOLWIEHMe.

Bbl MOXeTe yKa3aTb AaHHble 3a NpoLW/blii roa/nepuoa Ansa cpaBHeHus. NocTaBbTe KOHKpPETHbIe, noaaatowmecs
KONM4ecTBEHHOW oueHkKe uenun, ykasas KPI — nepsbiM. Balwa nepsas uenb B 3TOM pasgene AonxHa 6biTb Bawen
OCHOBHOW LeNblo KaMMaHMn, 3aTEM Bbl MOXKETE yKa3aTb A0 TPEX BCMNOMOraTe/bHbIX LENen.

Ecnu 370 akTyanbHO AN Bawero Kerca, 06bacHUTE, Kak 3TU eI COOTHOCATCS CO cTpaTtermen un uensamm 6penga
MM KOMMNAHUKU B LIENIOM.

OCHOBHASA LEJ1b:

1. BU3BHEC-LEJIb — no6uTtbcsa 6bICTPOro pocTa Npoaax y>Xe B Nnepnog ABYyXMECsSUYHOM KaMnaHuu.
KPI: npoga>xu B 2 pa3a Bbille PEeKOPAHOro ypoBHA aekabpsa 2024 ropa B HaTypasibHOM
BblpaxeHuu. [3]

AONMOJIHUTEJIbHbIE LENIN:

2. KOMMYHUKALMOHHASA LEJIb — o6ecneunTtb MonogomMy 6peHay MacCoBYy BUAMMOCTb U BbICOKYIO
4YaCTOTY KOHTaKTa 3a KOPOTKMI nepuoga.

KPI: oxBaT paid media — 4,5 mnH koHTakTOB (80% real users); Tpaduk Ha cant — 30 ThbiC.
nepexopos.; An4 influencer/digital-uHTerpaunin 6611 yctaHoBAeH naaH no oxsaty 1,9 MAH
KOHTaKTOB. [1]

3. NOBEAEHYECKASA LEJIb — He orpaHMynTbCa NacCUMBHLIM MPOCMOTPOM, @ BOBJIeYb ayAUTOPUIO
BO B3auMopgeincTBue c 6peHaoM.
KPI: ER cneunpoekTta He MeHee 15% 1 10 TbIC. ros1IoCcoB 3a /y4lwunin canat 6norepa. [1]

FnaBHbIM KpuTepmneM 3hHEKTUBHOCTU KaMNaHUN Ana Hac 6bi1 U3MEPUMbDIN pe3yJibTaT BHYTpHU
camoro c¢dnanTa: KOMMyHMKaLMsa 4O/KHa 6blla He NPOCTO HAaKOMUTbL 3HaHWe o 6peHae Ha byayulee, a
6bICTPO KOHBEPTUPOBaTb BHUMaHUE B IEACTBUE U MPOJANKMU.

NCTOYHUKUN OAHHbIX: PASAEN 1

Mpw 3anonHeHNN TeKCToBOW (pOopMbl 3asiBKW Bbl AO/IKHbI YKa3aTb MCTOYHMKKM Ha Nt060M pakT, yKa3aHHbIM B aHKETe.
Ncnonb3yliTe Anst 3TOF0 CHOCKU. MICTOYHMKW A0MXKHbI BKIKOYATb: MCTOYHMKW AaHHbIX, Ha3BaHWe U TUN
nccnenoBaHusl, Nepuoa NccnenoBaHus M HasBaHMeE UCCeA0BaTENbCKOM KOMMaHUM. 3anpeLleHo ykasbiBaTb
Ha3BaHMWe areHTCTBa B KayecTBe UCTOYHWKA MHbopMaumun. He HanpaBnasinTe Xtopu Ha Be6-caliTbl — XIOPU MOXET
npocMaTpMBaThb TO/IbKO MaTepuasbl, NpeacTaBneHHble B Balleh TekcToBol popMe 3aaBKM U KpeaTuUBHbIe
MaTepuansbl.

[1] KpeaTusHbin 6pnd TM SALATICA, 2025. BHyTpeHHUI aokyMeHT OO0 «KapasaH Kambepnm».
[2] BHyTpeHHsAs aHannTnka OO0 «KapaBaH Kambepnu» 2024-2025.
[3] Anpekc Peknama, nccnegoBaHue NoKynaTenbCKoOro noBeaeHus Ha pbiHke FMCG, 2025.




PA3JEJ1 2: UHCANTbI & CTPATErTMYECKMAS UOEA
20% OT OBLUEIO BAJIIA

Paccka)xuTe usieHaM XXIpU O K/THOUYEBbLIX 3/IEMEHTAX Ballle CTpaTernn, CBOMX MHcaTax U 0 TOM, Kak
OHW MPUBENM K CTpaTernvyeckomn naee unm paspabortke, KoTopas No3Boauia pewmnTb GusHec-3aaavy,
cToslyto nepen 6peHAoM. K Kako OCHOBHOW CTpaTerMyeckoin naee Bbl MPULLIIN, UCMOJb3Ys CBOU
WMHCalTbl, KOTOPbIE MO3BOIM/IN BaM NMEPENTM OT Npob/ieMbl K peLleHUIo AN Ballero 6peHaa?

2A. Paccka)>ute 0 CBOEM MHCaWTe, KOTOPbIA NpuBeJs Bac K naee npoekrta. O6bacHUTE, KakK Bbl
NPULLIN K CBOEMY MHCAUTYy.

Moa nHcanToM 34ecb NMOHMMAETCst HE NPOCTO daKT unu HabnaeHMe, OCHOBaHHOE Ha UCCIeA0BaHUAX; 3TO
CcTpaTernyeckoe yMo3ak/lo4veHne, yHnukanbHoe ans Bawero 6peHaa v ayamtopum, Kotopoe 6yaeT MCMnosib30BaHO
AN AOCTMXEHUS BalMX Lenen. Baw MHCanT MOXeET 6biTb MHCANTOM NoTpebuTtens, MHCATOM KaHana, MHCAWTOM
pblHKa U T. 4.

YKaxuTe, Kak noBefeHMe N OTHOLLEHME Ballen ayauTopuun, Ballu uccnenoBaHms n/mnmn 6usHec-cuTyaumns rnpmBenm
K YHUKaNbHbIM BbiBOAAM, KOTOpblE MOraM 6bl NPMBECTM K ycnexy 6peHaa, U Kak 3TW BbIBOAbl MOBMUSAMIN Ha Bally
CTpaTernyeckyr uaeto.

Makcumym: 250 cnos; 3 agnarpammbl/rpacduka.

Y kaTeropum eCcTb MasieHbkas 6biTOBasi TpeBora ¢ 60n1bLIMMKU NOCNEACTBUSMMU: CanaT MOXHO
roTOBUTb Yac, a UCNOPTUTb OAHOM HeyaayHou 6aHKOM ropowka. No3ToMy BbI6Op KOHCEPBUPOBAHHbIX
oBoLel peako HauMHaeTcsa ¢ nbonbiTcTBa. OH HauMHaeTCs C AOBEepUa U NPUBbLIYKK: «bepy TOT,
KOTOpbIN yxe 3Hato». [1]

Ansa monoporo Salatica 3To 03Hayano, YTO PaUMOHAsILHOrO 06€ELLAHNS <« BbICOKOE KauecTBoO>»
HeAOCTaTOUYHO. HaM HYXHO 6b110 YCKOPUTb 3HAKOMCTBO Tak, UTOObl HOBOE Ha3BaHWE Hayaso
owyLwaTtbCAa NpuBbIYHbIM paHbLllE, YEM 6[:)8H,Cl| YCNEET NpOoXnTb Ha pbIHKE rojbl.

N 3peck y Hac yxe 6bl1 aKTUB, KOTOPOIro HeT y 60/1bLULMHCTBA HOBbIX 6peHA0B: HEMAMUHT
Salatica. OHO ecTecTBEHHO BCTpPaMBaeTCs B pa3roBop BOKpPYr eabl. N3 Ha3BaHUS MOXHO 6b1s10 caenatb
He rmoAnucb Noa peknamon, a ppasy, KOTOPYHO JIerko ycnbiwaTb, NTOBTOPUTb U BCMOMHUTb B
MOMEHT NpUroToBJiIeHUnn: «XoueTcs Salatica?», «[Jobasnsan Salatica?», «Jloxeuky Salatica?».

Tak NosiBUACS CTpaTernyeckuii BblBoA,: eC/in bapbep KaTeropyum — OTCYTCTBUE NMPUBbIYKU, CaMblil
6bICTpbIN NYTb ANnga Salatica — He Aonro pacckasbiBaTb 0 cebe, a BCTPOUTLCSH B YXKe
CyL|eCTBYIOLLYIO NMPUBbIYKY NPUroToBJ/IeHUA canaTta. MoBTopsieMOCTb MMEHMU A0/KHa bbina
CO34aTb 3HAKOMCTBO, KOHTEKCT caJslata — 3aKpenuTb posib 6peHaa, a MHOroKkaHaNibHOCTb —
COKpaTUTb NyTb OT NEPBOr0 KOHTAKTa A0 MOJIKWU.

2B. B oAHOM npeanoXXeHuM U3J10)KUTe CBOK0 CTpaTeruvyeckyro maero.
Mpeanonaraercsa KpaTkoe onucaHue naeun, He cnoraHa. o 40 cnos.

BcTtpouTth Salatica B caM puTyan nNpuroToB/ieHUs canaTa: NnpeBpaTUTb Ha3BaHWe 6peHaa B
pPa3roBOPHYIO PEMIMKY, KOTOPYIO JIEFKO MOBTOPUTb, YC/bIWATh B pa3HbiX KaHanax U BCNOMHUTL Y
MONKMN.

UCTOYHUKUN OAHHbIX: PASAEN 2

Mpwn 3anonHeHMn TeKCToBOM (POPMbI 3a81BKM Bbl AOJIXKHbI YKa3aTb NCTOUYHMKM Ha /060 PaKT, yKa3aHHbIM B
aHkeTe. Ncnonb3yinTe AN 3TOro CHOCKM. VICTOYHMKM AOMXKHbI BKAKOYATb: UCTOYHUKN AaHHbIX, Ha3BaHWe U TUN
nccnefoBaHusa, Nepuoa UCCnefoBaHUa U Ha3BaHWe UCCe[0BaTeNbCKOM KOMMaHUM. 3anpeLLeHo yKasbliBaTb
Ha3BaHMWEe areHTCTBa B Ka4YecCTBe UCTOYHMKA MHPOpMaumn. He HanpaBnanTe Xopu Ha Be6-calTbl — XIOpU MOXET
npocMaTpuBaTb TOJIbKO MaTepuanbl, NpeAcTaBfieHHble B Ballen TeKCToBOW opMe 3as9BKM U KpeaTUBHbIE
Matepuansbl.

[1] KpeatnBHbln 6pnd TM SALATICA, 2025. BHyTpeHHMIn gokymeHT OO0 «KapaBaH Kambepnn».




PA3AEN 3: PEAJIN3ALNA. BONJIOWWEHVE UAEN B XXU3Hb
25% OT OBLUEIO BAJIIA

B 3TOM pa3zene pacckaXuTe o0 TOM, Kak U re Bbl BOMJOTWU/IN CBOIO UAEI B XU3Hb — BK/lOYAs Ballu
TBOpPYECKME, KOMMYHUKALIMOHHbIE N MeAMa CTPaTerMn - 3TO MOXET 6bITb 04HA U3 UM HECKOSIbKO
no3vuun n3 cneaytoulero: brand experience, KOMMyHUKaLWUKX, YyNaKoBKa, TEXHOMOrMA, NporpaMMa

NOASIBHOCTM U T. AI. YNIEHbI XIOPU XOTAT MNOHATh, MOYEMY Bbl BbiBpanu KOHKPETHbIE MeAMa-KaHanbl U Kak
OHW CBSAA3aHbl C BalLel cTpaTernen n ayanTopmein. YneHbl Xopu 40MXKHbl UMETb YeTKoe npeacTaBieHune
0 KpeaTMBHOW COCTaBNAOLLEN NPOEKTA, KOTOPYO Bbl MPeACTaBUIN Ballein ayauTopuun, U 0 TOM, Kak
TBOPYECKME 3NEMEHTbI paboTann B COBOKYMHOCTU AN AOCTUXKEHMUS NMOCTABMEHHbIX Liesel. OueHKa B
[laHHOM pa3gaerne 6y[eT CoCToATh U3 OLEHKM OTBETA Ha Z@aHHbI pa3aen, OLueHKN KpeaTUBHbIX
MaTepuasioB 1 Keica, oueHk 3HEeKTUBHOCTU BbiGpaHHbIX MeAna-KaHasoB.

3A. Kak 6bin1a peann3oBaHa uaes? O6bsACHUTE, B UeM 3akKJ/llouaeTcs peanmsauusa Bawero
NpoeKTa, pacCKa)>xute 0 KOMMYHUKALMOHHOW CcTpaTermmu, onmwinTe Bbl6op kaHanoB
KOMMYHMKAaLUM NPUMEHNTENIbHO K BalueMy 6peHay v Balwleh ayautopum

Ob6bsiICHMTe, B YEM 3aK/l0HaeTCs Balla KpeaTuBHas naes n obuias KOMMyHMKaLMOHHas cTpaTerus, BblTekatowas 13
WHCaMTOB M CTPATErMYecKmx 3agay, ONMCaHHbIX Bblle. PaccKkaxuTe yneHaMm Xpu, Frae Bbl BOMIOTUIN UAEK B
XXM3Hb M No4YeMy Bbl Bbibpann MMEHHO 3TK KaHasbl KOMMYHUKauuii. [TloyeMy BbibpaHHble BaMun KaHasbl
KOMMYHWKaUMn U Mmeana-cTpatermsa NnoAxXoAaT AN Balen ayamtopum n ngen? Kak pabotann KOMMYHUKaUMOHHbIE
3/1IEMEHTbI Ballen cTpaTernm B COBOKYMHOCTU?

Makcumym: 600 cnos; 3 gnarpammsbl/rpacduka.

KpeaTuBHbIM 54p0oM cTana npocrtas dpa3a «Jloxkeuky Salatica?».

Mbl SpKO M BKYCHO OTpa3uian ee Ha 6opaax v nocsie npespaTuam B 3aNOMUHAOWMNCA AXWUHI, CTaBLWMKK
rnaBHbIM ayAuarnibHbIM KOAOM KaMnaHum U o6beaMHMUBLLMIA BCe KitoYeBble KaHanbl — oT OLV n paamo
[0 crieunpoekTa.
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—====_  JIOKEYKY

BUAEO U PAID MEDIA.

B 15-20-cekyHAHOM ponuMKe ropowek n Kykypysa Salatica cobupatotca B canaT, a AXUHIN «JloXeuky
Salatica?» 3apaéT puMTM BCell KOMMYHUKauUMK. Buaeo ctano npocTbiM BU3yasbHbIM HOCUTENEM MaeN, a
rNaBHbIM MHCTPYMEHTOM 3anoMUHaHuNA 6bin caMm Tpek.

Ponnk n ero agantaumu Boliwnm B YouTube, TikTok, Instagram Stories/Reels, a display-nogaepxka — B
TOM yucCne Ha naowaakax, 6nmM3kux K MOMeHTY nokynku: AHaekc Epa, E-dostavka n Green. Paid media
obecneunsann MmacwTtab n yacroTty. [1]

PAANO.

MbI nepeHecnn ToT Xe AXWHIA B pagmosdup — 4tobbl 6peHa MOXHO 6b1s10 HE TO/IbKO YBUAETH, HO U
ycnbiwaTe. OH 3By4yan Ha Pagmnyc FM, UNISTAR 1 Pokc, pacwumpsasa ayaAnoKOHTaKT Ha 15 ropoaos u
online-BewaHne no crpaHe. [2]

MHONKOEHCEPDLI U CNELUNPOEKT.

[anblie Mbl caenanyn camoe BaXKHoe: Aasiu 3TOM NeceHKe XXU3Hb 3a NnpeaesiaMu pekJiaMbl.

Ons kamnaHnm cobpanun MHpNeHcepos YeTbipéx TMNoB — food, 0630pbl, lifestyle n cemeinHbin
lifestyle, Bkato4ash CTOIMYHbBIX U perMoHasnbHbIX aBTOpOB. Kaxablil noayuumn tematudeckmin gift-box u
npurnaweHne B «6arTn canaTtukoB>» . NMPpUroTOBUTb aBTOPCKMI canaT ¢ Salatica, kpeaTnBHO ero
oopMnNTbL N NO6OPOTLCH 3@ FrOAOBOM 3anac npoaykumu. [2]

MexaHuka Anunack YeTbipe Heaenun: Kaxay Heaento 6orepbl BbIMyCcKaam CBOWM canaTbl, ayauTopus
ronocosana 3a asopuTa, a nobeantenun Bbixoannn B duHan. MNMpu 3ToM AXKUHIA «J1oXKeuKy
Salatica?>» ctaHOBMJICA 4YacCTblO KOHTEHTA, a 6510repbl caMm BO3BpalLainchb B Stories, 4Tobbl
noaaep)xaTtb CBOM 6s1t04a M HaNnoMHUTbL O Salatica nepen HosbiM rogom. [2]




Xonuenon xypouxw

Tak Mbl NepeBenn AXWUHITI U3 peKJ1IaMHOro coob6eHns B 3JIEMEHT y4dactua — €ro yxe He npocrto
Cnbllanun, a noagxeaTtbiBaJin N UCNOJIb30Bain CaMn CO34aTEJIM KOHTEHTA.

CAWT M COLICETM.
CneunpoekT cobupan ronoca n Tpaduk B owned-cpeae 6peHaa, a coumanbHble CETM NPOAOIXKaANN Ty
)K€ MexaHWKy: canatbl, ronocoeaHusi, UGC n, rnaBHoe, TOT caMblit «Jloxeuky Salatica?». [2]

B ntore Kaxabli KaHan ycunamean O4HY U Ty xe naeto: paid media 3anyckanum g)XMHr B MaccoBoe
noJsie, paamo 3akpenJsisio eé€ Ha cnyxy, 6sorepbl NnoAxBaTbiBaJIu U pacrpocTpaHsaiu, a
cneynpoeKkT npespalian ayauTopmio B YHaCTHUKOB.

Mbl He NpoCTO pacckasbiBanum npo Salatica.

MbI caenanu Tak, uTobbl «Jloxkeuky Salatica?>» Hauyanm HanesBaTb.

3B. Nepeuncnute Meana-KaHaJsibl, KOTOpblie 6blJIN UCNOJNIb30BaHbl B BalleM MNMpoeKTe.

Bbl MOXeTe Takxe npeactaBunTb AeTain3auunio, yKasas Kakol KaHan 6bin OCHOBHbIM, Kakowm BCroMoraTte/ibHbIM,
nnbo Kakue kaHasnbl 6blJIM MCNOJ1b30BaHbI ANnsa pa3HbIX ay,El,VITopVIVI.

Makcumym: 200 cnos; 3 gnarpammbl/rpaduka.

OcHoBHOM KaHan — DIGITAL.

Influencer marketing: Instagram, TikTok, YouTube — 4deTbipe rpynnbl 610repoB, HaTUBHbIE
WHTerpauum, peuenTsl, Stories U KpoccnocThl.

Paid social & video: Instagram, TikTok, YouTube — macwTabupoBaHue KpeaTtmuBa n obecneueHune
YacTOTbl KOHTaKTa.

Owned social: Instagram un TikTok — ronocoBaHusi, KOHKypcCbl 4ns nognucumkos, UGC n exegHeBHas
noaaepxKa KamnaHuu.

Programmatic & display: fHaekc RTB un Google Display Network — gononHuTenbHbI oxBaT U
yacToTa.

Retail digital: AHpekc Epa, E-dostavka, Green — KOHTaKT C ayauMTopuen 6amxe K MOMEHTY MOKYMKMU.
CaiiT 6peHpa — Touyka nepexofa U3 peKksiaMHbIX pasMeLleHnii U1 owned-KOHTEHTa.

Pagmuo: Pagmnyc FM, UNISTAR, PokC — AONOAHUTENbHbINA OXBaT U YCUJIEHME ayAN03aNoOMUHAEMOCTH
IXUHrNa.

OOH: HapyxHas peknama B MMHCKe 1 06nacTHbIX LeHTpax — paclmnpeHne MacCcoBOro KOHTakTa 3a
npenenamu digital.

Takum obpasom, digital obecneunBan Mmacwtab, KOHTEHT U BoBNieueHue, paano u OOH pacwmpsanm
MaccoBbIii OXBAaT M 4YacToTy, a retail digital npubnuxan KOMMyHUKaUNIO HEMNOCPEACTBEHHO K
MOMEHTY NOKYIMNKMU.




KAHAJIbl KOMMYHUKALIMA KAK YACTb BALUEFO NMPOEKTA
OTMeTbTe BCe KaHaslbl KOMMYHUWKAaLMIA, KOTOPblE UCMOJIb30BAIUCL B paMKaxX KamMnaHuu, Bbibpas M3 BapuaHToB,

npuBeAEHHDbIX B Tabnuue.

B Bawem Buaeokerce/npeseHTaummn Bbl AOKHbI NOKa3aTb, KAK MUMHUMYM, MO OAHOMY NpUMepy ANS KaXxXaoro
KaHasa KOMMYHWKaLWK, CbirpaBLUero HeOTbeMJIEMYIO POJib B AOCTUXEHMN yCnexa Bawern kamnaHuu. Hanpumep,
ecnu Bbl 0603HauYMAn 10 BapnaHTOB B CMINCKE HUXE, HO 8 U3 HUX MNPUHECIN 3HaUYuMble pe3ynbTaTbl U 6bln
yKa3saHbl B Bawen TekCToBOM (hopMe 3a9BKM KaK HEOTbEMSIEMbIE 3/IEMEHTbI KaMnaHun, TO UMeHHO 3Tn 10 no3ununn
AO/KHbI 6bITb MPOAEMOHCTPUPOBAHbI B BUAEOKeNce/npe3eHTaumu.

Branded Content — HaTUBHbIN

Onpxntan mapkeTuHr — SEM

[MeyaTHasa — XypHanbl

Branded Content — Product
Placement

Onpxkntan MmapkeTuHr - SEO

[eyaTHasa - rasetsl

AvpxuTtan MapkeTuHr — Koportkue

KnHoTeaTtpbl BMAEO (A0 3-X MMHYT) PR
OvpkuTan MapKeTUHr —
KoHKkypcbl coLManbHble CeTU, HaTUBHaA Paawo

PeKJ/s1iaMa

Anaxutan MapKeTuHr —
napTHEPCTBO

AvpxuTan MapKeTUHI —
couuanbHble CeTn onJia4yeHHble

Purtenn: Digital

AvpkuTan MapKeTuHr — ayamo-
peknama

AvpxuTtan MapkeTuHr — Bupeo-
peknama

Putenn: In Store

AvpxuTan MapKeTUHr —
npoaB)XeHe KOHTEHTa

Direct Mail

Sales Promotion, anctpnbyums

AvpxuTan MapKeTUHIr — nokas
PeKJiaMbl

Events

CaMNANHIN

AnaxuTtan MapkeTuHr -
Email/YaTt60oTbl/CMC/Paccbinkm

AnTekn/MeaueHTPbl/NONMNKITNHUKN
M T.Aa.

CnoHcopcTBo - Entertainment

OnpxnTtan mapkeTuHr — Gaming

Influencer / KnroueBblie nnaepbl
MHEHUN

CnoHcopcteo - CnopT

Avp)xuTan MapKeTUHr —
Influencers

UHTepakTMBHaA peknama/
Be6cauTtbl / MpunoxxeHus

CnoHCOpPCTBO — 3KCK/03UB

AnaxuTtan MapKeTuHr -
[eogaHHbIe

Internal/In-Office Marketing

YAWUYHbBIN MapKeTUHI

AvpxvTan MapKeTuHr — [iamHHoe
Buaeo (3+ MUHYTbI)

MporpaMMmbl NOSSIBHOCTHU

BbicTaBkM, TOProBble
KOMMYHMKaLWK,
npodeccuoHanbHoe yyactme

AvpxuTtan MapKeTuHr — Peknama
Ha MapkeTtnaencax

OOH - bunn6opabl

B

Onpxntan mapkeTuHr — Mobile

OOH - apyrue HocuTtenu

User Generated Content n 0630pbI

Onppxntan mapkeTuHr — Product
Placement

OOH - TpaHcnopT

Opyroe:




AvpxuTan MapKeTUHr —

Programmatic Display Ads YnakoBka 1 Au3anH NpoAyKumuu

AVpKNTan MapKeTUHr -

Programmatic Video Ads MeuatHas - POS

3C. Brog>xeT KaMnaHMM M ero onucaHue.

Bbl MOXeTe ykasaTb CyMMy 3aTpayeHHOro 6ioaxera, ecnm nHGopMaums He aBnseTcs KoHduaeHumanbHon, nnbo
yKa3aTb NPOLEHTHOE COOTHOLLEHME BaLLEro 610a)eTa Nno CpaBHEHWUIO C aHa/IOMMYHbIM NpeablayLUM NepuoaomM,
Nn60 CpaBHUTL Ball 6I0AXET C 60)KETOM OCHOBHbIX KOHKYPEHTOB.

Makcumym: 300 cnos; 3 gnarpammbl/rpaduka.

NHdopMauna o6 obliem 6roaxxeTe KaMnaHUM U ero pacnpeaeneHum aBaseTca KoHOUaeHUManbHoM.

NUCTOYHUKUN OAHHbIX: PASAEN 3

Mpwv 3anonHeHnn TekCcToBOW (OPMbl 3asiBKU Bbl AO/XKHbI YKa3aTb MCTOYHMKKM Ha /060 akT, yKa3aHHbIN B
aHkeTe. Micnonb3yiiTe ANst 3TOr0 CHOCKWU. VICTOUHMKWN AOSKHbBI BKIOYATh: MCTOYHUKW AaHHbIX, HA3BaHWE U TUN
nccnenoBaHUsa, Nepuos UCCnefoBaHUa U Ha3BaHWE UCCeA0BaTeNbCKOM KOMNAaHUKW. 3anpeLweHo yKasbiBaTb
Ha3BaHMWe areHTCTBa B KayecTBe UCTOYHMKA MHpOpMaumMn. He HanpaBnsainTe Xopy Ha Be6-calTbl — XIOPU MOXET
npocMaTpuBaTh TOJIbKO MaTepuanbl, NpeAcTaBfieHHble B Bawel TekcToBol popMe 3asiBKM U KpeaTuBHbIe
mMaTepuansl.

[1] KpeatuBHbih 6pnd TM SALATICA, 2025. BHyTpeHHUI aokymeHT OO0 «KapaBaH Kambepnun».

[2] OTuéT no peknamHon kamnaHuu SALATICA. BHYTpeHHAS aHannTMKa peknamoaaTens Ha OCHOBe
CTaTUCTUKM NNaTdOPM U AaHHbIX pa3MeweHuin. MNMepunoa: Hosb6pb - aekabpa 2025.

[3] ®uHaHcoBble gaHHbIe NpoekTa, npeaoctaBsieHHbie OO0 «KapaBaH Kambepnn» (BHYTpEeHHWUI
boaxeTt kamnanun). Mepuoa: 2025.

PA3AEJ 4: PE3YJIbTAThDI
35% OT OBLUEIO BAJIJIA

lMpenoctaBbTe pe3ysibTaThl BalLero rnpoekTa. y6eD,VITer, 4YTO Bbl NpeaoCtaBuin BCHO VIHd)OpMaLl,VIlO n
J0Ka3anu 3Ha4YnMMocCTb Bawmx PE3Y/NIbTAaTOB C TOYKUN 3pEHNUA AEATESIbLHOCTU Ballero 6peH,qa. Cesaxute

pe3y/ibTaTbl C LensiMu, nanoxeHHbiMn B Pasgene 1C, 4To6bl YieHbl XXIOpWU MO CpaBHUTb UX NpU
NpOCMOTpE Ballero oTBeTa Ha BOMPOC B AAHHOM pa3aene.

B NMpeMun HeT 3agaHHOro kputepus ah@PeKTMBHOCTK, Balla 3a4a4a — AOKas3aTb, MOYEMY Ball NPOEKT
a(pdeKTUBEH, NpeACTaB/IEHHbIE NMOKa3aTean BaXxHbl A5 Bawero bpeHaa n 6usHeca/opraHusaumn B
KOHTEKCTe AaHHOW KaTeropuw.

4A. Pe3synbTaTtbl NpoeKTa. YKaXKxute fAaHHble, MOATBEp>XAAIOLME AOCTUIKEHNE NOCTaB/IEHHbIX
ueneu n 3apady. O6bACHMUTE NoUeMy 3TU pe3yJibTaTbl 3HAaUYUMbI ANA Bawero 6peHaa.
Pe3ynbTaTtbl A0/1XKHbI 6bITb CBAA3aHbl C Ballei LeneBoin ayauTopmen, LeisMm U nokasaTtensam
KPI. Ykaxxute YeTkme BpeMeHHblI€ paMKM AN BCeX YKa3aHHbIX AaHHbIX.

MpuBeaeHHble 34ecCb NoKasaTen UMEKT HENOCPeACTBEHHOE OTHOLWEHME K BallMM Lensim u3 Pasaena 1C.
CBS>XXMTE BOEAMHO UCTOPUIO O TOM, KaK Balla npoAenaHHas paboTa npuBena K ykasaHHbIM pesysibTaTaM.
[lokaxkuTe, YTO Bbl AOCTUIIN 3HAUMMbIX pe3ynbTaToB, NPeA0CTaBMB AaHHbIE 3a NepUoA KaMnaHuM npoekTa.
Makcumym: 300 cnoB; 3 agnarpammbl/rpaduka.




OCHOBHASA LEJ1b

3a pgBa Mecsua KamnaHum pobutbcs 6bicTporo pocta npogax Salatica. KnwouesBon 6usHec-KPI
— yBennumTb Nnpoaakm B Aaekabpe 2025 rona B 2 pa3a no cpaBHEHMUIO € Aekabpem 2024 ropaa.

FNABHbIW PE3YJIbTAT
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B nexkabpe 2025 roaga npopaxwu Salatica npocturnmn 475 211 eguHuy — B 2,85 pasa 6onblie, ueM B
Aekabpe 2024 ropga. Poct coctaBun +185%, a KPI X2 6bin npeBbilueH Ha 43%. [ekabpb
CTa/l peKopAHbIM MecsiLleM npoaa) 6peHaa 3a Becb nepuog 2024-2025 roaos. [2]

OddekT Havan NposSABNATbCSA Cpa3y Mocjae cTapTa NoAAEpXKW. Yxe B Hosibpe npoja)km BbIpOCaU
Ha 17,9% Kk okTA6pIo, nocnegHeMy mMecsuy A0 KaMnaHuu. B gekabpe pocT yckopuica ewé Ha 43,1%
K HOA6pro. B pesynbTate 3a aBa Mecsua 6bi10 npogaHo 807 368 egmHmu, a nekabpbCknii 06bEM
oKasascs Ha 68,7% Bbiwe okTA6pA. Npn 3ToM weighted distribution npakTnyeckn He namMeHunnace. [2]

OOMONHUTENBbHASA LUEJb 1. OBECNEYUTb MACLUTABHbIA OXBAT

Paid media o6ecneunnu 35,2 MNH NOKa30B M oxBaT 4,9 MJIH Nnonb3oBaTeneun npu niaHe 4,5 mnH.

OxBaT real users coctaBun 112% npwu nnaHe 80%, a Tpaduk Ha canT — 50 TbiC. nepexoanoB Npwu
nsaHe 30 Tbic. [1]

KoHTeHTHas u influencer digital-akocncrtema gononHuntenbHo obecneunna 9,3 MJIH KOHTaAaKTOB — 489%
oT nnaHa 1,9 MJIH, 13 KoTopbixX 4,7 MNH 6bI2IN opraHnyeckumm. [1]

AOONOJTHUTENIbHASA LEJIb 2. BOBJIEYb AYAUTOPUIO B KOMMYHUKALMNIO
«baTtTn canatnkos» nonyuymn 15 456 opraHnueckux rosiocos npu KPI 10 TbIC., NpeBbLICMB Le/b Ha
55%. ER cneynpoekta goctur 25% npuv nnaHe 15%. KoHTeHT cobpan 183 TbiC. peakuuu, a

ayanTopusa akkayHTa 6peHaa Bbipocsia Ha 2 716 nognUCUYUKOB. [1]

3a pgBa Mecsaua Salatica He npocTo NonyyYunna MacwTabHy0 KOMMYHUKALMOHHYO NOALEPXKY: 6bICTPbINA
adcdekT nocnenosaTeNbHO NPOABUJICA B OXBaTe, BOBJIEYEHUM U, INTaBHOE, B npoaakax.




NUCTOYHUKUN OAAHHbIX: PASAEN 4

Mpw 3anonHeHUN TekCToBOW (OPMbl 3as9BKU Bbl AO/IXKHbI YKa3aTb MCTOYHMKKM Ha Ntobol (akT, yKa3aHHbIN B
aHkeTe. Micnonb3yiiTe ANs 3TOro CHOCKWU. VICTOUHMKWM AOMKHbI BKIOYATh: MCTOYHUKW AaHHbIX, HAa3BaHWE U TUN
nccnenoBaHus, Nepuoa NccnenoBaHnsa M HasBaHMe UCCeAoBaTENbCKOM KOMMNaHWM. 3anpeLweHo yKa3biBaTb
Ha3BaHMWe areHTCTBa B KayecTBe UCTOYHMKA MHpOpMaumn. He HanpaBnsainTe XOpy Ha Be6-calTbl — XIOPU MOXET
npocMaTpuBaTh TOJIbKO MaTepuanbl, NpeacTaBfieHHble B Balel TekcToBol opMe 3asiBKM U KpeaTuBHbIe
mMaTepuansl.

[1] OTuéT no peknamHon kamnaHum SALATICA. BHyTpeHHSIS aHannTMKa peksiamogaTenst Ha OCHoBe
ctatuctukm Instagram/Meta, TikTok, YouTube, Google, AHaekc, caiTa n gaHHbIX pa3MeLleHnn.
Mepuoa: Hosabpb - nekabpb 2025.

[2] BHyTpeHHSss oTyeTHOCTb OO0 «KapaBaH Kambepnu». «[AnHammka npogax SALATICA B
HaTypanbHOM BbipaxeHuun, 2024-2025 rr.». Nepuoa aaHHbIX: sHBapb 2024 — aekabpb 2025.




