OMUCAHME MNMPOEKTA

ID PABOThDI

MpuceanBaeTcs nocne 3anoaHeHnsa ¢opmbl L1.
BnaHk perncrpaumnm K yyactuio. byaet BbicnaHo
Ha MOYTYy KOHTaKTHOrO Sinua, yYKa3aHHoro npwu
perncrpaumu Ha camte

$10-01

HA3BAHUWE BPEHOA
Ykaxute 6peHa, NnpoaBUraeMblii B NpoeKTe.

Anbda BaHk Benapychb

HA3BAHUWUE KOMIMAHUA

YKaxunTe lopuanyeckoe nmuo, KoTopomy
npuHaanexuT 6peHa

3A0 «Anbda baHk»

HA3BAHME NPOEKTA

YKkaxuTe Ha3BaHue npoekTa (1-8 cnos).
HaszeaHue paboTbl 6yaeT MCNonb30BaHO B
nybnn4yHbiX MaTepuanax, ecnm paborta ctaHeT
npusepom nnn durHanmuctom. HassaHue 6peHaa
Bcerga nybnmkyeTcsa BMecTe C Ha3BaHUEM
paboTbl, N03TOMY He 0653aTeNIbHO BKAOYATb
Ha3BaHue H6peHaa 34ecb

Red in the city

HOMUWHALNA

MNpocMoTpUTE ONMCAHME HOMUHALMIA.
Y4acTHUKKN MOryT 3arpy3uTb OAMH U TOT Xe
KeWC Kak B OCHOBHble, TaK W B CneuunasnbHble
HOMMHaumKn. 3anonHuTe rpady C ykasaHuem
KOoA4a HOMUHAaLMK

S10 BpeHanpoBaHHasa npoayKkunsa u Mepu

AATbl PEAJIN3ALNU NMPOEKTA

YKaxuTe gatbl Havana v 3aBepLlUeHns NpoeKkTa,
OaXKe eCnun OHW BbIXOAAT 32 paMKu
ponyctumoro ans ADMA AWARDS 2026
nepuoaa, 3T0 NO3BOAUT AaTb CyAbSM NOSHOE
npeacrasneHne o macwrabe paboThbl.

[nsa Tekywmx NpoeKToB, KOTOpble elle He
3aBeplleHbl, W AaTbl 3aBepLUeHNs HE U3BEeCTHa -
cnegyeT NoCTaBuT AaTbl, 3PPEKTUBHOCTb
KOTOpbIX Bbl NOATBEPXAAETE U AEMOHCTPUpYyeTe
B NpoekTe

26 ¢deBpansa - 10 mapta 2026

FEOrPA®USA NPOEKTA

YKaxuTe, Ha Kakux TeppuTopusix 6bi
peanu3oBaH NpoeKkT

Pecnybnuka benapycb




PE3IOME NMPOEKTA
[laiiTe XIopKn KpaTKoe ONMucaHne NpoeKkTa, NpeaoCcTaBmB TAKOHUYHOE U3MOXKEHWE KaXA0ro U3 pa3aesnios

TekcToBol OpMbI 3asiBKWN.
MakcuMyM Ha Ka)xabli pasgen: OgHo-ABa npeanoxeHns oo 30 cnos.

8 MapTa — caMbI WYMHbI Ce30H NogapkoB: 6peHabl KOHKYPUPYIOT LBeTamm,
Mpo6nema: CNapocCTsMU, CKMAKAMU N OANHAKOBbLIMU COOBLLEHUSAMMU O XXEHCTBEHHOCTMU.
BaHKOBCKMN Mep4 peaKo CTaHOBUTCS XeNaHHbIM MPOAYKTOM.

XKeHLNHaM He HyXeH eLlé OANH CTEPEOTUNHbIA NoAAapPOK, KOTOPLIA HE Xo4YeTcs
WHcauT: nokasbiBaTb B Stories. IM Hy>XeH npeaMeT C xapakKTepoM, CTU/IEM M NMPaBoM 6biTb
3aMeTHON

Co3aaTb NMMUTUPOBAHHYO KOMNeKUMIO akceccyapoB Red in the City, roe
KpacHblii — 3TO cuna 6bITb coboli, a 6aHKOBCKUN Mepy cTaHoBUTCA fashion-
06bEeKTOM XXenaHus 1 BOMNIOWAaeT LEHHOCTU U NO3MUMOHUPOBaHne Anbda
baHka

Npesn:

Bmecte ¢ MAKEY BbINyCTUN CYMKY, KapTxonaep v bpenok-yexon ans
BonJsioweHue ugen: | NOMaabl C YHUKaNbHbIM TUCHEHWEM TYD; noaaepKanu 3anyck bnorepamu,
cTunucTamm, retail-kopHepamMun v BUAEO B OTAENEHUSX.

Sold out 3a 72 yaca, 6onee 1 300 npoaaHHbIX usgennii, 500 000+
Pe3ynbTaThbl: OpraHM4yeckoro Tpadumka u pocT UMUAXEBOro aTpnbyTa «ApKUn, MOAHbIN,
CTUNbHbIN» Ha 6,7%.

OonuwuTe 3Ha4YMMOCTb 0603Ha4YeHHO Npo61eMaTUKKN U NOCTaBJIEHHbIX Lenel ANns Bawero
6peHpa, ansa 6usHeca. ONUWIKMTE, NOYEMY Ball NPoeKT aBnserca 3pPeKTUBHbIM, NOYEMY OH
3acNy)KMBaeT Harpaabl B paMKax 3asiBJIEHHOW HOMMHaLUMN.

Ecnu Bbl nogaeTe NpoeKkT B HECKO/IbKO KaTeropuin, OTBET Ha 3TOT BOMNPOC AO/HKEH ObiTb pa3HbIM A8 KaXXA0M
KaTeropum.
Makcumym 100 cnos.

OTBeT:

Ons Anbda baHka Mepy — He CyBeHMpHas NpoAyKLMS, @ CAMOCTOATENbHbIA KaHan KOMMYHMKauMmn u cnocob
BCTPOUTLCS B MOBCEAHEBHYIO XWU3Hb ayanTopmun. Ham BaxkHO 6bi10 NokasaTb XapakTtep bpeHaa,
no3numnmoHnpoBaHue 1 Hawe BuaeHue. Red in the City gokasan, uto 6aHkoBcKas konnabopauus MoxeT
KOHKYpupoBaThb B lifestyle- u fashion-kateropuu: npoaykT pacnpogasncs 3a 72 4yaca, cobpan opraHu4eckuni
TpaduK N yCUNUI KNoYeBOM MMNAXKEBLIA aTpubyT Bbilwe nnaHoBoro KPI. MpoekT co3gan WeHHOCTb Ans
6peHaa, NapTHEpa W ayaMTOpUK, OTKa3aBLUNCh OT CE30HHbIX K/MLIE B NOMb3y AM3alHa, peMecna u
CaMOBbIpaXxeHusl.

PA3AEJ 1: NPOBJIEMA, KOHTEKCT & LIEJ/IN
20% OT OBLUEI0 BAJIIA

OnuwuTe B 3TOM pasaene UCXOAHYI CUTyauuto, MPeanocbiiki Balen npobnemMsl 1 Lenen. XXwopu byaet
OLIEHMBATb, €CTb IN Y HUX BCSA HeobxoauMas MHMDOPMALIMA O CErMEHTE pbIHKA, KOHKYPEHTax U 6peHae.
YneHbl xtopy 6yayT OLEeHMBaATb KEMC KakK C TOUKWM 3pEeHUS ero LenecoobpasHoCTU, Tak U C TOYKU 3pEeHUS
€ro aMmbuMuUMO3HOCTU B paMKax MoCTaB/IEHHOM 3a4aun. 3HauyeHMe 6yaeT NpMaaBaTbCA CTEMEHU
C/TOXXHOCTU U TOMY, MPEAOCTaBU S YYAaCTHUK BCIO HEO6XOAMMYIO MH(OPMALINIO AN OLIEHKU

3 HEKTUBHOCTN MNPOEKTA B 3TOM pasaesie. YneHbl Xpu MOryT 6biTb HE 3HAKOMbI C BalUEN OTPAC/bio U
cneundurkoii, NosToMy NMpPeaoCcTaBbTe HEOH6XOANMYO MHDOPMALMIO AN KOMMIEKCHOW OLIEHKMU.

B kaxaom u3 pasgenos 1A, 1B, 1C gonyctumo makcumym 300 cnoB 1 3 rpadumka/anarpaMmel.




1A. o Toro, kak Bbl Ha4anm pab6orty, KakoBoO 6bIJ1I0 cocToOssHUE 6peHaa n pbiHKa/KaTeropum, B
KOTOpPOM OH KOHKypupyeT? KakoBa 6bi1a npo6nemMma cTtpatermiyeckMx KOMMyHUKauun,
BO3HMKILUAA B pe3yJibTaTe 3TOi 6M3Hec-cutyaunmn? ONMInTe KOHKYPEHTHYIO cpeay B Ballen
oTpacnm.

OTserT:

Anbda baHk — He npocTo 6aHK. CyLWHOCTb Hawero 6peHaa — Bblpa)kaeTcs B cnoraHe “ns cnocobHbix
Ha 6onbliee”. DTO M NPO HAWKWX KIMEHTOB M NPO KOMaHAy, KoTopas co3aaéT 6aHK. Mbl BEpUM, 4TO
noTeHuMan ecTb B KaXxa0M 1 Ansa 1oro, 4tobbl ero peanMsoBaTb, Mbl CO34aéM cpeay, rae ectb cBoboaa
Bblbopa un aencreun. Mol BEpMM B TO, YTO BAHKOBCKash KOMMYHMKaUMS MOXET 6biTb CMEsIoN, Aep3KOon,
APKOWM M YesioBeyHoM. N 3To BbipaxaeTcs BO BCEM YTO Mbl AelaEM M KaK Mbl 3TO AeSlaeM.

PbiHOK 6aHKOBCKOro mepya B benapycu pasBuT orpaHMYeHHO: 60/1bLUIMHCTBO BAHKOB MCMO/b3YHOT CTaHAAPTHbIE
KOpnopaTMBHble NoAapKK 1 cyBeHUpbl. Anbda baHK Bbi6pan apyroi noaxon — pa3BMBaET Mepy Kak
KPYTrNOroANYHbIN MHCTPYMEHT KOMMYHMKaUUK. 3a YeTbipe roga bpeHa co3aan WecTb COBCTBEHHbIX KOMIEKUUIA U
yeTbipe Kosislabopaummn c 6enopycckMmmn gmsamHepamu.

OpHako 8 MapTa — O4MH N3 CaMbIX KOHKYPEHTHbIX NepUoaoB roga. Ayamtopua noaydaert ECATKU O4MHAKOBbIX
npeanoXKeHUn: UBeTbl, CIAL0CTU, CKUAKM, CNeunasbHble ceTbl, UHPNIOEHCEPCKUE MHTErPALLMKN M NOCAAHUA O
«HEXHOCTM». YTObbI HbITb 3ameTHbIM, Anbda BaHKy 6b110 HEAOCTAaTOYHO 3aMyCTUTb PEKAMHYIO KAMMNAHUIO.

Hy»KHO 6b1/10 CO34aTb NPOAYKT, KOTOPbIA CamM CTaHET MPUYMHONA BHUMAHMA, }KEeJTaHMA U OPraHNUYecKkoro
pacnpoctpaHeHus. Konnabopauusa ¢ MAKEY, 6enopyccknm 6peHaom akceccyapoB U3 HaTypasibHOM KOXKK PyYHOM
paboTbl, Aana BO3MOXKHOCTb coeanHuUTb bpeHa-nnatdopmy Anbobl « A cnocobHbIX Ha 6oJblLee» C JIOKaIbHbIM
AV3aHOM, PEMEC/IOM U MOAON.

1B. OnuwuTe UesnieBylo ayANTOPUIO, KOTOPYIO Bbl NbITaJIMCb OXBaTUTb.
Moyemy 3Ta ayanTopus BaxkHa A/ Balwero 6peHaa n pocta Ballero busHeca?

Bbl MOXeTe YKa3aTb OCHOBHYIO U AOMOJIHUTENBHYO ayAUTOPUIO

Ha kakoe BOCMNpunAaTnE Ui noBeaeHmMe Bbl NbiITa€TECb NOBIUATL TN YTO N3MEHUTBL?

OTBeT:

OcCHOBHas ayamMTopus — >XeHLWMHbI: knneHTkn Anbda baHka n MAKEY, coTpyaHuubl, NapTHEPHI,
6norepbl U X ayantopmun. JononHUTENbHas ayauTopusa — MYXUUHbI, KOTOPble ULLYT HEOObIYHbIN
noAapok Ans niobumbix, Konaer uav napTHEpPOB.

1C. KakoBbl 6b121n Bawm uenu? Kakue knroueBbie nokasarenu acdgpexkrnsHoctun (KPI)
COOTBETCTBOBAJIN BalUMM LeNsAM? YKaXKMTe KOHKpeTHble g pbl / NPOLEHTHbIe NoKa3saTesnu
ANA KaXK[oun uenm, ecnm nx 6bJ10 HECKONbKO.

AonycTuMbl pa3snunyHbie TUnbl 3 ekTMBHOCTU: BU3HEC, NnoBeaeH4Yeckune, Bocnpuatue/
OTHOLWIEeHMe.

Bbl MOXeTe yKasaTb AaHHble 3@ NpoLwW/bli rog/nepuos Ans cpaBHeHus. NocTtaBbTe KOHKpPETHbIe, noaaatowmecs
KOJIMYEeCTBEHHOM OLeHKe uenu, ykasas KPI - nepsbiM. Balwa nepBas uenb B 3TOM pa3sgesie Ao/xXHa 6biTb Bawen
OCHOBHOW LieNbio KaMnaHMn, 3aTEM Bbl MOXETE yKa3aTb A0 TpeX BCroMoraTesibHbIX Lenen.

Ecnv 370 akTyanbHO An15 Bawero Kerca, o6bsacHUTE, Kak 3TU LieSIn COOTHOCSATCS CO cTpaTtermen un uensamm 6penga
WA KOMMNAHUN B LIENIOM.

OTBerT:

YBenuunTb OAMH U3 KIHOYEBbIX UMUAXEBbIX aTpubyToB Anbda baHka — «SpKuUi, MOAHbINA, CTUBbHBIN» — Ha 5%.
Jdoctnub nnaHosoro oxeata 450 000.

MpuBneyb HOBY ayaAnTOPUIO Yepe3 NapTHEPCTBO M 06MeH KnneHTcknuMn 6asamm ¢ MAKEY.

YKpenuTb y3HaBaeMoCTb, penyTaumio U N0SNIbHOCTb Yepes CBA3b C CU/IbHbIM JIOKaNbHbIM AM3aiH-NapTHEPOM.
Caenatb 6aHKOBCKMI MepY XXenaHHbIM NpOAYKTOM, cnocobHbiM KOHKYpupoBaThb B lifestyle-kaTeropuu.




NCTOYHUKUN OAHHbIX: PASAEN 1

Mpw 3anonHeHnn TekCToBOoM hOpMbl 3asiBKM Bbl AOJKHbI YKa3aTb UCTOYHUKM Ha Nto60i hakT, yKasaHHbI B aHKeTe.
Mcnonb3yiTe AN 3TOro CHOCKM. MICTOUHUKM AOMKHbI BKKOUATb: UCTOYHUKN AAHHbIX, Ha3BaHWe 1 TUM
nccnenoBaHus, Nepuoa UCCieaoBaHMs M Ha3BaHWE UCCEA0BaTEbCKOM KOMMaHWM. 3anpeLeHo yKasbiBaTb
Ha3BaHWE areHTCTBa B Ka4YeCTBE UCTOYHMKA MHbOpMaUnn. He HanpaBnsiiTe XOpU Ha Be6-caliTbl — XIOPU MOXET
npocMaTpuBaThb TOMIbKO MaTepuarsbl, MpeAcTaB/IEHHbIE B Balleil TeKcToBol hopMe 3asiBKM U KpeaTUBHbIE
MaTepwuarnsbl.

OTBeT:

BHyTpeHHAa 0TYETHOCTb Anbda BaHka Mo MMUAXEBOMY TPEKUHTY.
BHyTpeHHAa oTuéTHOCTb MAKEY 1 Anbda baHka no npoaaxam.
BHyTpeHHAa aHanuTuka digital nHcTpyMeHTOB

OT4yéTHOCTb retail-Touek v oHNanH-MarasnHoB.

PA3JE/1 2: UHCANUTbI & CTPATEFTMYECKUASA UAESA
20% OT OBLLEIO BAJIJ1A

Pacckaxute usieHaM XIpK 0 KJKOYEBbIX d/IEMEHTax Ballen cTpaTermm, CBOMX MHCamTax M o TOM, Kak
OHW MpPUBENKN K CTpaTernyeckom naee nan paspaboTke, KOTopas No3BoaMAa pewnTb busHec-3agavy,
cTosawyto nepen 6peHaoM. K Kakor OCHOBHOM CTpaTeErmyeckon uaee Bbl NPULLIM, UCNOb3Ys CBOU
WHCalTbl, KOTOPblE MO3BOMIMAM BaM NepenTn oT NpobnemMbl K peleHnto ana sawero 6peHaa?

2A. Paccka)XuTe 0 CBOEM MHCaWTe, KOTOPbIA NpuBeJs Bac K naee npoekrta. O6bacHUTE, KakK Bbl
NPULLIIN K CBOEMY MHCAMTY.

MoA MHCaATOM 34eCb MOHMMAETCS HE NMPOCTo aKT UK HabnaeHne, OCHOBAHHOE Ha UCCNefoBaHUAX; 3TO
CTpaTernyeckoe yMo3ak/toueHne, yHukanbHoe ans Bawero 6peHaa v ayamtopum, Kotopoe 6yaeT UCnosib30BaHO
ONS AOCTMXEHUSA BallMX Lenen. Baw MHcanT MOXeT 6biTb MHCANTOM NMoTpebuTens, MHCanTOM KaHana, UHCaNToM
pblHKa U T. 4.

YKaxuTe, Kak noBefeHMe N OTHOLLIEHME BalLlen ayauTopuun, Baluu uccienoBaHms n/mnmn 6usHec-cuTyaumns npmBenm
K YHUKaNbHbIM BbiBOAAM, KOTOPbIE MOFIN Bbl NPUBECTM K yCnexy 6peHaa, U Kak 3TX BbIBOAbI MOBMMSAN Ha Bally
CTpaTernyeckyo nae.

Makcumym: 250 cnos; 3 amarpammsbi/rpaduka.

OTBeT:

YT106bl KOMMYHUKALKNSA K 8 MapTa 3anoMHMacb, OHa A0JI)XKHA BbIAENATbLCS U OTBEYATb Ha peanbHOe YyBCTBO
ayanTtopuun: «Bce nosgpaBfieHus BbIMSAST OAMHAKOBO: HEXHblE LBETA, LUBETblI U NpeacKka3yeMble
coobLeHnsa 0 XEHCTBEHHOCTU. Takoe aaxe He xodeTtcs nybnmkosaTb B Stories».

XXeHWwmMHaM He HYXeH o4YepeaHOon «NoAapoK K NpasaHUKY», MOCTPOEHHbIN Ha cTepeoTunax. M HyxeH
npegMeT, KOTOPbIN OTpaXaeT XxapaKTep, MOMOraeT BblAENATLCA N COOTBETCTBYET COBPEMEHHOMY PUTMY
ropoackow xm3Hu. Anbda baHk xoTen nogaep)xatb UMEHHO 3TY MHAMBMAYANbHOCTb: ObiTb 3aMeTHOM, He
noacTpameaTbCsa U 6bITb CNOCO6HOM Ha 6onbluee.

2B. B oaHOM npeano>XXeHum U3J10XKUTe CBOK0 CTpaTeruyeckyro naero.
MpepnonaraeTca KpaTkoe onucaHue uaeu, He cnorada. [jo 40 cnos.

OTBeT:
lMpeBpaTnUTb 6AHKOBCKNIA Mepy B NMMUTUPOBaHHbIN fashion-06beKT, B KOTOPOM KpacHbIl LBET, AM3aNH U
JloKanbHble 6peHabl CTAHOBATCA CMMBOJIAMUM XXEHCKOM MHANBUAYASIbHOCTM U CMENOCTU 6biTb COBON.

NCTOYHUKWU OAHHDbIX: PASOQEN 2

Mpuv 3anonHeHUN TeKCToBOM (pOpMbl 3asiBKU Bbl AOMXKHbI YKa3aTb MCTOYHUKKM Ha /0601 hakT, yKa3aHHbIN B
aHkeTe. Micnonb3yiiTe Anst 3TOFr0 CHOCKWU. MICTOUHMKKN AO0MKHbI BKAOYATh: MCTOYHUKW AaHHbIX, HA3BaHWE U TUN
nccnenoBaHus, nepuoa UccnenoBaHnsa M Ha3BaHME UCC/IeA0BaTENIbCKOM KOMMaHUM. 3anpeLweHo yKkasbiBaTb
Ha3BaHWEe areHTCTBa B KayecTBe UCTOYHUKA MHGpOopMauMn. He HanpaBnsinTe Xopu Ha Be6-calTbl — XIOPU MOXET
npocMaTpuBaTh TOJIbKO MaTepuanbl, NpeAacTaBfieHHble B Ballel TekcToBon hopMe 3asiBKM U KpeaTuBHbIe
MaTepuansl.

OTBeT:
BHyTpeHHss oTY4é€THOCTb Anbda BaHka No MMUAXEBOMY TPEKUHTY.




BHyTpeHHss oTyéTHOoCTb MAKEY 1 Anbda baHka no npoaa)xam.
BHyTpeHHss aHanuTuka digital nHCTpyMeHTOB
OT4YyéTHOCTb retail-Touek 1 oHNalMH-MarasnHoB.

PA3AEN 3: PEAJIN3ALNA. BONJIOWWEHVE UAEN B XXU3Hb
25% OT OBLUEI0O BAJIIA

B aTOM pa3zene pacckaXxXuTe O TOM, KakK U rAe Bbl BOMJIOTUIM CBOK UAEK B XMU3Hb — BKJ/IOYAs BallM
TBOPYECKME, KOMMYHUKALIMOHHbIE N MeAua CTPaTErMn - 3TO MOXET 6bITb 0AHA U3 UM HECKOJIbKO
nosuvuunii U3 cneapytowero: brand experience, KOMMyHMKaLMK, yNakoBKa, TEXHOJIOrUSl, MporpaMma

NOSANBHOCTU U T. A. YNeHbl XIOPU XOTAT NOHATb, MOYEMY Bbl BbiIOpann KOHKPETHbIE Meana-KaHasbl N Kak
OHW CBSi3aHbl C Ballen cTpaTernen n ayantopumen. YneHbl XXopu A0KHbI UMETb YeTKoe npeacTaBneHne
0 KpeaTMBHOW COCTaB/SAIOLLEN NPOeKTa, KOTOPYHO Bbl NpeACTaBUIN Ballen ayanTopumn, N 0 TOM, Kak
TBOpYECKMe asieMeHTbl paboTann B COBOKYMNHOCTU A8 AOCTUXEHMS NocTaBNeHHbIX uenen. OueHka B
AAHHOM pasjesie 6yaeT COCTOSATb M3 OLIeHKM OTBEeTa Ha AAHHbIA pa3aesn, OLEeHKN KpeaTUBHbIX
MaTepuanoB N Kenca, oueHkn 3hPeKTUBHOCTU BbIOpaHHbIX MeAMa-KaHanos.

3A. Kak 6bi1a peann3oBaHa uaes? O6bsACHUTE, B UeM 3aKJ/llouaeTcs peanmsauusa Bawero
NpoeKTa, pacCKa)>xute 0 KOMMYHUKALMOHHOW CcTpaTermu, onmwinTe Bbl6op kaHanoB
KOMMYHMKaLMN NPUMEHUTENIbHO K BaluleMy 6peHAy v Balwlen ayautopum

Ob6bsicCHMTe, B YEM 3aKk/l0YaeTCs Balla KpeaTuBHas naes m obwaa KOMMyHUKaLMOHHas cTpaTerms, BbiTekatowas ms
WHCaWTOB M CTPATErM4YecKmx 3agay, ONnMCaHHbIX Bblle. PaccKaXxuTe YyneHaMm Xpu, Frae Bbl BOMIOTUAN UAEK B
XXM3Hb M NoYeMy Bbl Bbibpann MMEHHO 3TK KaHasbl KOMMYHUKauuii. [ToyeMy BbibpaHHble BaMu KaHasbl
KOMMYHWKaUMn U meana-cTpatermsa NnoAxXoAaT AN Balen ayamtopum n ngemn? Kak pabotann KOMMYHUKaUMOHHbIE
3M1EMEeHTbI Ballen cTpaTernm B COBOKYMHOCTU?

Makcumym: 600 cnoB; 3 agnarpammbl/rpaduka.

OTBeT:

CosMecTHO ¢ MAKEY Anbda baHk paspabotan koHuenuuto Red in the City — ncrtoputo o gesylukax
6onblOro ropoaa, Ans KOTOPbIX NOBCEAHEBHbLIE aKCeCcCyapbl CTAHOBATCHA SPKUMU aKLLeHTaMu U cnocobom
CaMOBblpaxeHus.

B konnekumio BownNu cymKa, Kkaptxongep n 6penok-uyexon ana nomaabl. LleHTpanbHbIiM 06pa3oM ctanu rybol
— CUMBOJ1 XXEHCTBEHHOCTU, Aep30CTU, 61M30CTN N caMoBbipaxeHus. Ana konnabopauun paspaboTanu
YHUKanbHOEe TUCHEHME: OHO MPeBPATMIIO NPOAYKT B y3HaBaeMbln npeaMeT C CO6CTBEHHOM TaKTUbHOM
noAnucCobHo.

KoMMyHuMKaums cTpomnack BOKPYr NPOAYyKTa KaK raBHOro MeamMaHocuTens. B oHnaHe pacckasbiBaau 0O
Apone, NpoBOAMAM PO3bIFPbIWN U NJIAHUPOBANM MNOCceBbl Y 610repoB 1 CTUNCTOB, YTOObI MOKasaTb, KakK
akceccyapbl BMUCbIBaOTCA B rapaepob. B odnanHe 3anycTunm MMnaXKesoe BUAEO BO BCEX OTAENEHUNAX
Anbda baHka, a B MaraznHax MAKEY co3ganu otaesnbHblie KOpHepbl AN KOAAeKunmn n obopMuan Ux XnMebiMu
anbiMn po3amu.

OrpaHunyeHHbI TUpax Aobasun aeduumt 1 ycunun xenaHme obnagatb Konnekumen. Koraa cnpoc npesbicun
oxuaaHna, MAKEY Hawén AonoSHUTENbHYIO KOXY U OornepaTUBHO NPOU3BEN ewé akceccyapbl — UCTOpUSA
nosiy4yunsia npoAosHKeHMe BMECTO MNJ1aHOBOro 3aBeplueHus.

3B. Nepeuncnnte Meama-KaHaNbl, KOTOpble 6bl/ZIM UCNONb30BaHbl B BalleM MNpoekKTe.

Bbl MOXeTe Takxe npeacTaBUTb AeTanu3auunto, ykasaB Kakon KaHan 6bi1 OCHOBHbIM, KaKol BCNOMOraTesbHbIM,
nnbo kakue KaHanbl 6611 UCMONb30BaHbl ANS Pa3HbIX ayauTOPUNA.

Makcumym: 200 cnos; 3 guarpammbl/rpaduka.

OTBeT:

YnakoBKa 1 Au3aliH NMpoayKTa.

Digital-MapkeTuHr: counanbHblie CeTU, KOHTEHT U PO3bIrpbiLlLNn.
Influencer / 6norepbl N CTUANCTBI.

Buaeo B otaeneHusax 6aHka.




Retail: cneuvanbHble KOpHEpPbI U BM3yanbHbIM MepyaHAan3nHr B MarasnHax MAKEY.
Sales promotion u anctpmnbyums yepes makey.by, marasnHel MAKEY u a-style.by.
CobcTBeHHble M napTHépCcKMe KaHanbl 6peHaoB.

KAHAJIbl KOMMYHUKALIMA KAK YACTb BALLEINO NMPOEKTA

OTMeTbTe BCe KaHaJibl KOMMYHMKaLUIi, KOTOpPble UCMOJ1b30BaJINCb B paMKaX KaMnaHuu, Bbi6paB us3
BapuaHTOB, NpMBeAeHHbIX B Tabnuue.

B BaweM Buageokeice/npeseHTaumm Bbl AOJIKHbI NOKa3aTb, KAK MUHMMYM, MO OQHOMY NpUMepy Ans
Ka)X[oro KaHasla KOMMYHMKaLWUK, CbirpaBLUero HeoTbeMJIEMYIO POJib B AOCTUXKEHMM yCrexa Baluen
kaMnaHuu. Hanpumep, ecnu Bbl 0603Ha4YMAM 10 BapMaHTOB B CUCKE HMXKE, HO 8 U3 HUX NPUHECTN
3HauYMMble pe3ynbTaTbl N 6bININ YyKa3aHbl B Baweln TekcToBoi hopMe 3asiBKU KaK HeoTbeMJieMble
3/1eMEeHTbl KaMNaHUM, TO UMEHHO 3T 10 No3MLUMIA AOKHDbI 6bITb NPOAEMOHCTPUPOBAaHbI B
Buaeokeice/npeseHTaumm.

Branded Content — HaTuMBHbIN

Onpxntan mapkeTuHr — SEM

MeuyaTHas — XypHansl

Branded Content - Product
Placement

OnpxnTtan mapkeTuHr - SEO

lMevaTHasa — rasetol

Onpxntan mapkeTnHr — KopoTkue

KnHoTeaTpbl PR
BMAEO (A0 3-X MUHYT)
OvpxuTtan MapKeTUHr —

KoHKypcCbl coumasnbHble CeTU, HAaTUBHAsA Paguno

pekiaMa

AnaxuTtan MapKeTuHr -
napTHepCTBO

Onpxntan MapKeTuHr -
counanbHble CETU ONJIaYEHHbIE

Puteiin: Digital

OnoxuTan MapKeTUHIr — ayano-
peKnaMa

OnpxunTtan MapkeTuHr — Bugeo-
peknaMa

Putenn: In Store

AnaxuTtan MapKeTuHr -
npoABMXeHne KOHTEeHTa

Direct Mail

Sales Promotion, gnctpnbyuuns

AnaxuTan MapKeTuHr — nokas
peKnambl

Events

CaMNnHIU

AnaxuTtan MapkeTuHr -
Email/HYaTt6oTbl/CMC/Paccbinkmn

AnTekn/MeaueHTPbl/NONMNKINHUKN
u T.A0.

CnoHcopcTBo — Entertainment

Ovpxuntan mapkeTuHr — Gaming

Influencer / KntoueBble nuaepsbl
MHEHUM

CnoHcopcTteo - CnopTt

Onaxutan MapKeTUHE —
Influencers

NHTepakTnBHas peknama/
Bebcalitbl / MpunoxeHuns

CNOHCOPCTBO — 3KCKO3UB

OnpxnTtan MapKeTuHr -
[eoaaHHbIe

Internal/In-Office Marketing

YAWUYHbBIN MapKeTUHI

AnaxuTtan MapkeTuHr — innHHoe
Buaeo (3+ MWUHYTbI)

MporpaMMbl NOASIBHOCTHU

BbicTaBku, TOproeble
KOMMYHMKaLMK,
npodeccnoHanbHoe yyactme

AnaxuTtan MapkeTuHr — Peknama
Ha MapkeTnnencax

OOH - bunn6opabl

B




Onpxutan mapkeTuHr — Mobile OOH - agpyrue HocuTenu User Generated Content n 0O630pbl

Onpxntan mapkeTuHr — Product

Placement OOH - TpaHcnopT

OvpxnTtan MapKeTuHr -

Programmatic Display Ads YnakoBKka v An3anH NpoayKumm Apyroe:

Onpxntan MapKeTuHr -

Programmatic Video Ads Meuathas - POS

3C. Brog>xeT KaMnaHMM MU ero onucaHume.

Bbl MOXETe yKasaTb CyMMY 3aTpayeHHOro 610/XeTa, ecnm MHpopMaunsa He SBSeTca KoHduaeHUManbHon, 1Mo
yKasaTb NPOLEHTHOE COOTHOLLEHME Ballero 6ra)xeTa no CpaBHEHUIO C aHaNoOrMYHbIM NpeablaywmMM nepuoaom,
60 CpaBHUTL Ball 610AXET C 610)KETOM OCHOBHbIX KOHKYPEHTOB.

Makcumym: 300 cnos; 3 gnarpammsbl/rpacduka.

OTBeT:

KoHdunaeHumanbHo. brogxeTt 6bis1 pacnpenenéH Mexay npomsBoACTBOM KOMIEKUMN, OpOpMIEHUEM
retail-Touek n KoMMyHuMKaumen. MapTHépcKkasa Moaesb No3Bosinia 06beANHUTL ayauTOpPUnN U KaHanbl
ABYyX 6peHaoB, CHU3UTb 3aBMCMMOCTb OT MJ1aTHOrO Meama W HanpaBUTb Pecypchbl Ha KayecTBo
NMpoAYKTa, OpuUrnHanbHyto 06paboTKy KOXWN U Bbipa3uTenbHOE TUCHEHME.

NUCTOYHUKU OAAHHbIX: PASAOEN 3

Mpwn 3anosiHeHn TeKCToBOM (POPMbl 3a8BKM Bbl AOJIXKHbI YKa3aTb UCTOUYHMKM Ha /0601 PaKT, yKa3aHHbIN B
aHkeTe. Ncnonb3yinTte ANs 3TOr0 CHOCKKU. VICTOYHMKN AO/KHbBI BKAKOYATb: MCTOYHUKU AAHHbIX, HA3BaHWE U TUM
nccnenoBaHus, Nnepnoa nccnefoBaHnsa M Ha3BaHUE UCCIefoBaTeNIbCKOM KOMMaHUM. 3anpeLweHo yKa3biBaTb
Ha3BaHWEe areHTCTBa B Ka4yecTBe NUCTOYHMKA nHdopMaunm. He HanpaBnsiTe Xpu Ha Be6-CanTbl — XXIOpU MOXeT
npocMaTpuBaTb TOJIbKO MaTepuanbl, NpeAcTaBieHHble B Bawen TekCcToBon hopMe 3as89BKM U KpeaTUBHbIE
Matepuansbl.

OTBeT:

BHyTpeHHss 0TYUETHOCTb Anbda baHka No MMUAXKEBOMY TPEKUHTY.
BHyTpeHHss oTuéTHOCTb MAKEY 1 Anbda baHka no npogaxam.
BHyTpeHHss aHanuTtuka digital nHcTpymeHTOB

OT4yéTHOCTb retail-Touek 1 oHNaNH-MarasnHoB.

PA3SAEJ 4: PE3VYJIbTATbI
35% OT OBLUEIO BAJIJIA

MNpenocTaBbTe pe3ynbTaThl Ballero npoekta. Yéeantecb, YTo Bbl MpeAocTaBUan BCO MHMOPMaLMIO U1
[OKasanu 3Ha4YMMOCTb Balinx pe3ynbTaTtoB C TOMKU 3peHUs AeaTenbHOCTU Bawero 6peHaa. CesxuTe

pe3ynbTaTbl C LensiMu, nanoxeHHbiMn B Pasgene 1C, 4Tobbl YieHbl XXIOPWU MO CPpaBHUTb UX NpU
NpOCMOTpE Ballero oTBeTa Ha BOMPOC B AAHHOM pasjere.

B MNpemMnun HeT 3agaHHOro kKpuTepmsa 3OEKTUBHOCTM, Balla 3adada — AOKasaTb, MOYEMY Ball NMPOEKT
a(pdeKkTUBEH, NPEeACTaB/IEHHbIE MOKa3aTenm BaXHbl 45 Bawero 6peHaa n 6usHeca/opraHmsaumnm B
KOHTEKCTE AaHHOMN KaTEropuun.

4A. Pe3synbTaTtbl NpoeKTa. YKaXXute fAaHHble, MOATBEp>XAAIOLME AOCTUIKEHNE NOCTaB/IEHHbIX
ueneu n 3apady. O6bACHMUTE NoOUeMy 3TU pe3yJibTaTbl 3HAa4YUMbI ANA Bawero 6peHaa.
Pe3ynbTaTtbl A0/1XKHbI 6bITb CBAA3aHbl C Ballei LeneBoin ayauTopmen, LesiiMmM U nokasaTtensam
KPI. YkaxxuTe YeTKne BpeMeHHbI€ PpaMKM ANA BCEX YKa3aHHbIX AAHHbIX.

rlpl/IBe,El,eHHble 34€eCb NoKa3aTtean MMerT HeNnoCcpeadCTBEHHOE OTHOLWIEHNME K BallM Lendm 13 Paspena 1C.




CBS>XXMTE BOEAMHO UCTOPUIO O TOM, KaK Balla npoaenaHHas pabota npuBena K yka3aHHbIM pesysibTaTaM.
[okaxuTe, 4To Bbl AOCTUIIN 3HAYMMbIX pPe3yfbTaToB, NPeAoCTaBMB AaHHbIE 3@ Nepuoj KaMnaHUM NpoeKkTa.
Makcumym: 300 cnos.; 3 gnarpammbl/rpaduka.

OTBeT:

Konnekumns gokasana, 4To NpoAyKTOBas Maes MOXET CTaTb CUIbHEE K1laCcCUYeCKOW Npa3gHMYHON pekaMmbl:
Konnekuuns 6bis1a NOSHOCTbIO pacnpojaHa 3a nepeblie 72 vaca.

Bcero npoagaHo 6onee 1 300 nsgenuvi.

OpraHuyeckunii oxeaT npeBbicun 500 000.

KntoueBoin uMnaxkeBbii aTpnbyT 6aHKa <«ApKUI, MOAHbIA, CTUNBbHbIA» BbIPOC Ha 6,7%), NpeBbICMB MNAHOBbLIN
KPI 5% Ha 1,7 n.n.

M3-3a cnpoca nepBoHayvasnbHbli TUpax 6bi1 npoanén: MAKEY AONONHUTENBHO 3aKynua KOXY M AOLWNN
HOBble akceccyapbl.

Pe3ynbTaTbl Nokasanu, 4To ayanTopus Bbibnpana NpoayKTbl He Kak 6peHAnpPOBaHHbI MOAAPOK «U3
NI0ANBbHOCTU», @ KaK CaMOCTOSTESNIbHbIE CTUJIbHbIE BeLN. ITO ycununo nmmuax Anbda BaHka n noaTsepamnno
€ro no3mumio Kak CoBpeMeHHoro 6peHaa, KOTopbl yMeeT paboTaTb C IOKaNbHbIM AN3AAHOM, KY/1bTYPHbIM
KOHTEKCTOM W HeCcTaHAapTHbIM MoAX040M K “nNpuBblHHOMY"” Mep4y.

NUCTOYHUKUN OAHHbIX: PA3SAEN 4

Mpwv 3anonHeHnn TekCcToBOW OpPMbl 3as9BKU Bbl AO/IXKHbI YKa3aTb MCTOYHMKKM Ha 060N (akT, yKa3aHHbIN B
aHkeTe. Ncnonb3yiTe AN 3TOro CHOCKM. VICTOUHMKM AOMXKHbI BKIOUYATb: UCTOYHUKN AaHHbIX, Ha3BaHWe U TUM
nccnefoBaHus, Nepuoa UCCnefoBaHUa U Ha3BaHWe UccnefoBaTeNbCKoM KOMMaHuM. 3anpeLleHo yKasbiBaTb
Ha3BaHWe areHTCTBa B KayecCTBe UCTOYHWKA MHpOpMaumn. He HanpaBnsanTe xopu Ha Beb-canTbl — XOpU MOXET
npocMaTpuBaTh TOJIbKO MaTepuanbl, NpeAacTaBfieHHble B Balwel TekcToBon opMe 3asBKN U KpeaTuBHble
mMaTtepuansl.

OTBeT:

BHyTpeHHss oTYéTHOCTb Anbda baHka No NMUAXKEBOMY TPEKUHTY.
BHyTpeHHss oT4éTHOCTb MAKEY 1 Anbda baHka no npoaaxam.
BHyTpeHHsS aHanuTuka digital nHCTpyMeHTOB

OTYéTHOCTb retail-Touek ¥ oHNaNH-MarasnHoOB.




